
S TUDENT AFFAIR S 
Visual Identity Guidelines

Dear Colleagues: 
 

Publications, brochures, bulletins, posters, newsletters, 
magazines, web sites, banners and other forms of          
communication should create a favorable, long-lasting 
impression, generating interest and support for the 
University.  An effective publication - whether printed or in 
an electronic form ɂ is one that is written clearly, well 
designed and produced with an attention to quality. 
Individually and collectively, these publications create an 
impression. To provide a consistent visual image that every 
publication is related, it is important that each publication 
appear as a member of a family, sharing common graphic 
elements. The identity and graphics standards that have 
been developed provide this visual consistency while also 
giving creative freedom for those designing individual 
publications.  
 
Sincerely, 
 

Mike Rollo 
Vice President 
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